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AEATIO TYNOY

H Google mrapouoiadel Tnv rpwTtoBoulia «Grow Greek Tourism Online» yia To
2016, ot ouvepyaoia pe To Yroupyeio Oikovopiag, AvamrTugng kai Toupiouou,
Tov EOT ka1 Tov ZETE

Me éva evioyuuévo mpoypauua ekraideboewy, n Google ouvexilel yia Tpitn xpovid tnv mpwroBoulia e
aTéX0 va eVIOXUTEI TIC WnQIakéS OeEIBTNTES OTOV TOUPIGUO, TTapouaialovrag:
e Mia oudda 20 sidikwv oupBouAwy (Online Advisors) mou Ba taéidéwouv ae 30 TePIOYES
ava nv EAAGSa yia va eKTaideloouV EmayyEAUQTies Tou TOUPIGUOU
o Mia véa dwpedv mAarpopua S1adiKTuaknS eKTaideuang yia Tov TOUPIGLO

A@nva, 2 Maprtiou, 2016 - H Google avakoivwvel orjuepa, o€ ouvepyaaia pe 7o YTroupyeio Oikovopiag,
AvaTmtuéng kai Toupiopou, Tov EAANvIKG Opyaviopd Toupiopou (EOT) kai Tov Z0vdeopo EAANVIKWY
ToupioTikwyv Emixeipnoswy (ZETE), 11 véeg dpdaeig Tng TpwToBouliog «Grow Greek Tourism Online»
yia 10 2016. Metd tnv emruxia tng mpwTtofouliag 1o 2014 kai 2015, 6tTou TTEPIOCOTEPEG ATIO OEKA
XINGOEG pIkpopeaaieg eTIXEIPATEIG eKTTAIOEUTNKAV PE €IBIKA oepIvapia aAAd kal BIadIKTUAKA, QETOG TO
TTPOYPAUUA EVIOXUETAI AKOPO TTEPIOCTOTEPO PE OTOXO TNV AVATITUEN TWV YN@IOKWY OEEIOTATWY Kal
TapdAAnAa, Tnv evioxuon evog kKAadou, peiCovog onuaaciag yia Tnv EAAGSa, Tov Toupioud.

To 81adikTUO WG HOXAOG avaTTTuENg

2¢ Tmaykdopia KAiyaka, o TagIdIwTIKOG KAAdog avBilel onuavTikd péow Tou diadikTuou, PE To 37% Twv
OUVOAIKWY TIwARocewv otnv EupwTtn va mpayuartotroloUvtal TAéov dladikTuakdl. Tautdypova,
TTapaTnNEEITal oNUAvTIKY aug¢non, uwoug +19% oe oxéon Pe TTEPUCI, TwV OUVOANIKWV avalnTACEWV WE
Tov 6po «Tagidl otnv EAAGOa» (“Travel to Greece”), evw n avtioToixn aug¢non @Tavel 10 +72% yia
avadnTAoEIG aTTd KIVNTEG OUOKEUEGZ. QOTO0O0, 01 EAANVIKEG TOUPIOTIKEG ETTIXEIPNOEIG OEV AIOTTOIOUV TIG
OuvaTéTNTEG TOU BIAdIKTUOU OTO HEYIOTO BaBusd, KABwG PHévo 8% Twv KATAAUPATWY XPNOIWMOTIOIOUV TO
OI0iKTUO YIa va O€XovTal KPaTAOEIG JEOW TNG I0TOOEAIDOG TOUGS,

AvTaTTOKPIVOUEVN OE QUTHV TNV avaykn, n Google eTTeKTEIVEI QETOG TNV TTPWTOROUAIC ONUAVTIKA PE TN
dnuIoupyia VEwV OEPIVAPIWY Kal EKTTAIOEUTIKWY EPYOAEIWY, HE OTOXO va BonBrioel Toug eTTayyeAUATIEG
TOu Touplopuou otnv EAAGSa va agloTroifjoouv 1o S1adikTuo yia va BEATIWCOUV TNV ETTIXEIPNOH TOUG.

Grow Greek Tourism Online Advisors

KaAuTrTovtag éva peydAo e0pog Treploxwyv o€ 0An Tnv EAAGSa, atrd Tnv AvaTtoAikr) Makedovia kal ©@pdkn
péXPr TNV KpnATn, pia opdda 20 veapwv cupBoUAwy TTou €xouv ekTraideuTei atmd Tnv Google, o1 Online
Advisors, 6a Tafidéwouv oe 30 TrepioxEG Kal aTig 13 Tepipépeieg TNG EAAGDAG yia va culnTAcouv Je
TOTTIKEG TOUPIOTIKEG ETTIXEIPATEIG. MECW €EATOMIKEUPEVWY EKTTAIOEUTEWY KAl OUOBIKWY OEUIVAPIWY,
OKOTTEUOUV va €ENYHOOUV OTOUG ETTAYYEAUATIEG TOU TOUPIOUOU Ta O0@EAN Tou dIadIKTUOU Kal VA TOUG
ekTTaIdeUo0oUV 0T XPAHON DIOBIKTUOKWY EPYAAEIWVY.

! Google Travel Study, Ipsos MediaCT, louviog 2014
2 Google Internal Data, 2015
3 Nelios Internal Study, 2015


https://greektourism.withgoogle.com/
https://greektourism.withgoogle.com/f2f
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Awpedv TAATQOpHA SIASIKTUAKAG EKTTAiIdEUONG

Me otéxo Tnv Tepaitépw Oielpuvon TnNG TTpwToBouliag oe 6Aoug 6ool evdlagépovtal, n Google
onuiolpynoe pia véa TAaT@opua S1adIKTUAKAS KTTAI®EUONS YIa TOV TOUpIoUS. Méoa atrd éva peydAo
€Upo¢ BeparoAoyiag, ol XpAOTEG £XOUV T dUVATOTNTA VO EKTTAIOEUTOUV 0€ OAa 60a XpeldlovTal, atrd To
TTWG va BEATILOOOUV TNV TTAPOUCIa TOUG OTO OIAdIKTUO WEXPI va UIOBETACOUV BEATIOTEG TTPAKTIKES
WnelakoU WAPKETIVYK. O1 xproTeg PTTOpoUV €TTITTAEOV va €TTIAEEOUV éva TTPOCAPHOCHEVO TTAGVO
€KMAONONG Kal va AdBouv, Pe TNV OAOKARPWATN TOU, TNIOTOTTOINTIKG TTAPAKOAOUONONG WE TNV UTToypa®n
NG TTpwToRouliag GGTO kai Tou IAB Europe (Interactive Advertising Bureau).

OAeC o1 TOTTIKEG ETTIXEIPATEIS, ETTAYYEAUQATIES TOU TOUPIGLOU aAAG kai daor emiBuolv va aéloTroIoouv
TIC dUVATOTNTES TTOU TTPOCQPEPEI TO OIABIKTUO, UTTOPOUV VA EVAUELWVOVTAI AVAAUTIKA yia TO TTPOYpauua
EKTTQIOEUOEWY OTNV TTEPIOXN TOUS, MEOW TnG Emionung 10Tocedidag t¢ mpwroBoudiag —
greektourism.withgoogle.com. Méow T1n¢ idiag ioTooelidac, umopouv ETionNs va yypapouv dwpEav yia
va mapakoAouBnoouv Ta idIkG oguivapia dIadIKTUAKNS EKTTaideuans TS mAarpopuac.

AvatmrAnpwrpia Ymoupyog Toupiopou ‘EAeva Kouvtoupd, Ymroupyeio Oikovopiag, AvamTuéng
Kai ToupiopouU:

«To Ymoupyeio Oikovouiag, Avamrruéng kar Toupiouou kar o EOT epapuolouv pia véa Kai duvauikn
TTOAITIKY  aToxeuuévng TPoBoANS Kai mpowbnong T1ou €AANVIKOU ToupIouoU UE ETTIKEVIPO ThV
gwarpéeia, aélomoiwvrag Ta auyxpova OIadIKTUQKG epyaAsia UGPKETIVYK, dIaQuIons Kai SIKTUWONS
OTIC TTAPAOOCIAKES AYOPES OTTOU EVIGXUOUNE TNV TTAPOUCIA UAS Kal OTIS VEEC ayOopEC TToU avoiéaue Kai
avoiyouue. To Grow Greek Tourism Online eivai uia emiruxnuévn 10éa mou EeKivNOE UE TNUAVTIKES
TTPOOTITIKEG £€EAIENG Kai gival o€ TTANPN TAUTION LIE TOUS OTOXOUC TTOU EXOUNE BEael O€ KEVTPIKO ETTITTEO0
yia TNV EMUAKUVAON TNS TOUPIGTIKAS TTEPIOOOU, TNV avamTuén Twv BEUaTiKWy HOPQWVY TOUPIGUOU, TNV
avaodeién véwv EAANVIKWY TTPOOPICUWY, TNV TTAPOXN UTTNPECIWY UWnAwv Tpodiaypa@wy ToidTnTag Kai
™ otnpién NS EMIXEIPNUATIKOTNTAS. H evioxuuévn mapoucia Ttou  €AANVIKOU TOUpIouoU Kai Twv
TOUPIOTIKWV  ETTIXEIPAOEWY oTO0 O1adikTuo, n aélomoinan Twv OIadIKTUAKWY EPYAALIwWV yia VEES
OUVEPYQUIES KAl VEX TTPOIOVTA KAl 1) CUVEXHS EKTTAIOEUTN KAl KATAPTION TWV ETTAYYEAUATIWV THS Ayopds
6a owoouv emimAéov wbNOon OTO TTPOIGV TTOU TTPOCPEPOULE, WS €vac ammd TOUuC Kopu@aioug
TTAYKOOUIOUS TTPOOPICUOUS. 2& Ouvlnkes auéavouevou avraywviouou O1ebvwg, emiBaAAeTar va
Byaivoupue OUVEXWCS UTTPOOTA LIE PPEOKIEC TTPOTATEIS, KAIVOTOUES OPATEIS, VEEC BI0OOUC TUVEPYEIWYV Kal
éva 1oxUps6 BIKTUO CUVEPYATIWY OTHV TTAYKOCUIA TOUPICTIKN ayopd.»

Fevikég Mpappatéag Tou EOT, AnpRTpng Tpu@wvotTouAog:

«O EOT ompiler v mpwroBoudia tng Google yia mapoxni wneiakwy Oeéiotniwy, epyalgiwv Kai
Tapaywyn mTEPIEXOUEVOU, TTOU OTHV ouaia dIao@alilel TnV aviaywVvIoTIKOTNTA TOU TOUPIOTIKOU TOUEX THS
EAXGdac kai 6x1 povo. »

Mpo6edpog Tou ZETE, Avdpeag Avdpeddng:

«H xwpa pag mpayuarotrolei Ta TeAsutaia xpovia OTOXEUUEVES EVEQYEIES VIA THV QVATITUEN TTEPIEXOUEVOU
oTo 81adikTUO, aKOUa OUwWS gival apKETE TTiow o€ auTov ToV Touéd, OE oxéon ue Tnv utréAoimn Eupwrn
Kal TIC avraywvioTpie¢ xwpes. Eiuaore 1biaitepa yapouuevor mou o SETE ouveyilel kal QETOG, yia 1piTh
xpovida, va urroatnpilel tnv mpwrtofBouldia tne Google yia thv mTapoxn WnIakwy Oe€loTHTWY Kal
Epyalgiwv otov KAGdo, Ta orToia OTOXEUOUV OTO va EVIOXUOOUV TIC TOUPIOTIKES ETTIXEIPHOEIS, WOTE va
ETWQEANBOUV TO uéyiaTo duvard amrd Tnv auénuévn {ATNON yia TTapoxn online TOUPIGTIKWY ETTIAOYWV».

Country Manager Google yia Tnv EAAada, Kutrpo kai MdaAta, Fpnyépng ZapipomouAog:
«To d1adiKTUO UTTOPEI va aTTOTEAETEI IOXUPO TUUNAXO YiIa TNV KoIvwvia ouvoAIkd, BonbBwvrag 1600 vEouS
gmayyeAuariec 600  Kal  €mMIXEIPNOEIS  va  avamTuxBouv. Méow ¢  mpwroBoudiag  Grow
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Greek Tourism Online, emiBeBaiwvouus w¢ Google Tn déoueUcr UAg va EVIGXUOOUUE TIC WNQIAKES
0e€10TNTEC TwWV EAAAVWYVY KaI KAAOUUE TIS EAANVIKES ETTIXEIPATEIS va XPNOIUOTTOIC0oUV T OUVaun Tou
O1adIKTUOU Kal TN WN@IAKN oIKovouia yia va BEATILOGOUV TNV ETTIXEIPNCN TOUG. »

MeproodTEPEG TTANPOPOPIES

KwvoTtavtiva MwynR
VALUECOM
Konstantina_gogi@valuecom.qgr
TnA. 2103252103 (#124)

Bepovikn ZépBa

VALUECOM
Veroniki_zerva@valuecom.gr
TnA. 2103252103 (#121)
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