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BLUE “FLY SMART”

A unique bilingual edition for the travelers of Aegean Airlines.
Inspired by the local and international flight destinations of the Aegean 

Airlines. Its columns include …
Cultural agendas around the world
Travelers’ guides for selected cities (destinations of Aegean Airlines) with 

useful and updated suggestions for accommodation, sight-seeing, dining, 
entertainment

Local cuisines
Fashion and shopping guides
Interviews by people of the arts & culture

BLUE is an inflight magazine for the travelers of Aegean Airlines in both 
domestic and international flights. 

Aegean Airlines travelers:
Belong mainly to the 25-44 age groups
Are employed and of  higher and highest education
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RATE CARD
Full Page €6.500

Double Page €12.000
Front Cover DPS €15.350

A’
 

DPS €14.200
B’

 

DPS €13.500
C’

 

DPS €13.000
Identity-Contents €8.200

Editorial €7.600
1η

 

Right Hand Page €7.600
Back Cover €9.500

Inside Front Page €8.400
Inside Back Cover €7.100



SCEDULE
Winter 04/01/2013
Spring 04/04/2013

Summer 05/07/2013
Autumn 04/10/2013

TECHNICAL CAR. 
Page Size

 

(W*H) 21cm.*28cm with 
trimming 5mm.
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